
 

 
Los Angeles Food Policy Council’s Healthy Neighborhood Market Network 
Second Annual Korean Language-Focused Store Owner Networking & Skill-Building Event:  

“Our Healthy Neighborhood Markets: Leaders in Business and Community” 
Friday, May 2, 2014. 10:30 am – 1:30 pm. Los Angeles Trade Tech College.  

 
 
On Friday, May 2, 2014, Korean speaking corner 
store, convenience store, liquor store and 
neighborhood market owners from across Los 
Angeles County gathered to build connections to 
resources, and their own skills and knowledge about 
healthy food retail.  
 
The purpose of the seminar was to encourage store 
owners to provide healthier food options. The free 
business training called "Our Healthy Neighborhood 
Market: Leaders in Business and Community," hosted 
jointly by the Los Angeles Food Policy Council (LAFPC) 
and the Asian Business Association (ABA) provided resources, skill-building and connection to business 
experts and community partners, all with a focus on healthy food retail.  
 
The event was the fifth in a series of “Healthy Neighborhood Market Network” trainings coordinated by 
the LAFPC, aimed specifically to support small store-owners in Los Angeles County successfully promote 
the sale of healthy foods in under-served communities.     
 
According to the Los Angeles County Department of Public Health, adults and children in South Los 
Angeles are twice as likely to be obese compared to residents in West Los Angeles.  Food retail stores in 
South Los Angeles are primarily limited to small corner markets and convenience stores, which are 
usually stocked with high-caloric, low-nutrient food items. The recently released Health Atlas of the City 
of Los Angeles reports that South Los Angeles has less than one supermarket per 10,000 residents, much 
less than other parts of the city. For young people, the elderly and transit dependent in particular, 
neighborhood markets are a primary source for food purchases.  
 

The Healthy Neighborhood Market Network training series is 
designed to build the skills and experience of limited English 
speaking storeowners and staff to grow local small businesses 
that provide healthy food to low-income communities.  
 
Over the past two years, the LAFPC has trained over 200 corner 

market storeowners and other food entrepreneurs with resources and skills building workshops on how 
to sell healthier foods.  
 
Networking Lunch 
 
The event began with in a networking lunch for small business owners and resource providers who were 
eager to connect with corner store owners and food businesses. 



 

 
 Lenders present included US Bank, PACE Business 
Development Center and BusinessSource Center, and 
Bridge Bank. City of Los Angeles Bureau of Sanitation 
distributed free reusable grocery bags and resources 
for implementing the LA City Plastic Bag Ban at small 
stores. Utility provider Southern California Gas 
Company shared new time and cost-saving 
technology available to small businesses. The Asian 
Business Association and the LA Food Policy Council 
were on hand to answer questions about their 
resource referral services and business development 
workshops.  
 

Leadership from several storeowner associations were 
present, including the Korean American Grocers 

Association (KAGRO), LA Sang Woo Hwae (LA 상우회), 

and the LAPD Southwest Business Booster Association.  
 
Other participants included Korean-to-English 
interpreters, marketing consultants, employment 
specialists Jobs Korea USA, nonprofits, food 
businesses, and the general public.  
 
 

 
Expert Panel 
 
The networking lunch was followed by an hour panel discussion and Q&A, moderated by Grace Lee (Jobs 
Korea USA) and Kenneth Min (PACE BDC). Topics 
ranged from healthy food retail trends to business 
operations.  
 
To kick off the panel, Clare Fox, Director of Policy and 
Innovation at the Los Angeles Food Policy Council 
remarked, “We are here to support you. We know 
that neighborhoods considered ‘food deserts’ or ‘food 
swamps’ are home to many risk-taking small business 
owners like the Korean store owners here today. By 
supporting your growth as healthy food businesses, 
we support the growth of community-responsive 
small business leaders who care about the health of their communities as well as their business.” 
 
The first panelist Esther Park (LAFPC) gave an overview of healthy food retail trends at the industry level 
and the convenience store sector level, and shared a year-long case study coordinated through the 
Healthy Neighborhood Market Network, which is transforming a South LA convenience store into a 
healthy food retailer.  
 



 

 
Lilly Rocha (Sabor Latino Food Trade Show) discussed the multiplicity of “Latino” customer needs, 
invited all workshop attendees to meet healthy food 
vendors at the upcoming Sabor Latino Food Trade 
Show, and distributed complimentary access passes 
to this two-day $40 entry event. Lilly said, “I am 
happy to offer my experience in the industry to 
support storeowners in low income communities to 
offer healthy, culturally specific foods. I want store-
owners of all cultural backgrounds to understand the 
health challenges facing the Latino community and 
ways to successfully reach that market, so that 
together we can thrive. This creates an environment 
in the food industry where serving to the community 
is the most business friendly choice.” 
 
Jonah Lee (US Bank) spoke on SBA financing opportunities and equipment financing available to aspiring 
healthy food retailers.  
 
To round off the panel, Sidney Sohn (Venerable – Counselors at Law, PC; ABA) advised attendees on the 
latest wage and hour requirements for employers.  

 
From the Q&A 

 Practical Application: What are the exact types of healthy food 
          products I can carry at my store at an affordable price?  

 Regional Food System Awareness: I want to stock healthy  
          grains, but am wondering why barley is so expensive to carry? 

 Technical Expertise: What do I do about problem customers?  

 Resource Referral: Where can I get updated information about  
          changes to California employee wage & hours law? 
 

Takeaways 
All event attendees received the following: 

 Complimentary tickets to the Sabor Latino Food Trade Show 

 Membership to the Asian Business Association, with benefits  
          including networking, consulting services and business  
          development workshops for one year, free of charge.  

 Direct contact information for expert panelists, resource    
          providers  

 Reusable Healthy Neighborhood Market Network grocery bag, Bureau of Sanitation reusable  
         bag 
 
Participant Feedback 
 
Participant surveys showed that 87% of attendees found the training to be useful. Six respondents 
shared that they were increasingly interested in carrying healthy food products, 5 said that they 
received useful information about growing their business overall. Others said they plan to use the expert 
business tips they learned to make changes to the way they do business. About 50% of respondents said 



 

they have made use of a public or nonprofit resource referred to them through the training, or said they 
planned to use the HNMN to receive resource referrals after this training.  
 
When asked their reasons for attending, many listed more than one response: a majority said they came 
to the training to learn how to increase healthy food retail at their business, seven wished to learn how 
to promote healthy food in their communities, five respondents came to improve their business overall, 
five were looking for public and nonprofit resource referrals, and one respondent came seeking access 
to business financing.  
 
Demographics: A majority of respondents self-identified as Korean, while a few respondents identified 
as Asian. Storeowner respondents reported ages ranging from 49-69. A third of respondents identified 
as female, while two thirds identified as male.  
 
Future Healthy Neighborhood Market Network Trainings 
 
The LA Food Policy Council has more trainings planned for 2014! This fall, the Healthy Neighborhood 
Market Network is organizing its second Spanish language focused training, as well as our third annual 
“Healthy Foods Healthy Businesses” conference, with multilingual business and leadership development 
workshops for neighborhood market owners, staff and other food businesses, and a healthy food 
vendor & resource expo.  
 
About the Healthy Neighborhood Market Network 
 

The HNMN Training Series provides free business and leadership development trainings, 
and offers information and referrals for financial and technical consulting resources -- 
new equipment, merchandising, branding and store design – available to corner store 

owners to transform their business into a thriving healthy food retailer. To learn more about the Healthy 
Neighborhood Market Network, or receive the quarterly newsletter, contact 
healthymarkets[at]goodfoodla[dot]org 
 
Event Hosts 
 

Los Angeles Food Policy Council (LAFPC) is a collective impact initiative created by the City of 
Los Angeles, working to build a healthy, affordable, fair and sustainable food system for all in 
the city and throughout LA County. (www.goodfoodla.org)  

 
The Asian Business Association (ABA) represents Asian American business owners, and creates 
business opportunities for its members and their diverse communities. (www.abala.org) 

 
Event Sponsors  
 
This business and leadership development training for corner store owners was made possible by 
generous financial contributions from US Bank, Southern California Gas Company, and BBCN Bank.  
 
 


